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Ambush Marketing
Ambush marketing is a marketing technique that includes riding the coattails of a major event or campaign without really paying for or taking part in the sponsorship or event. Many companies use Ambush marketing to get free publicity and compete with companies who pay for sponsorships and/or events without having to invest all of their own money. It's a great chance to go back to basics and take advantage of those who have a lot of money to spend on marketing and advertising sponsorships (Meenaghan, 2019). This kind of marketing has its own set of risks, such as a tarnished image. Ambush's marketing, according to some, is dishonest and misleading. Ambush Marketing is unable to provide the obvious benefits and notoriety that come with sponsoring an event like the Olympic Games.
In my opinion, I believe ambush marketing is ethical as it helps one company have competitive advantage. Others however consider it as being unethical as one uses predatory techniques hence can devalue the exclusive sponsorship rights which other companies could have. It further reduces the visibility of the public sponsors and can even lead to violation of the intellectual property rights (Nigel, 2019). In the case of Bavaria beer during the 2010 World cup in which some female fans were dressed in colours suggesting thst they were promoting the drink. This was contrary to the events’ rules as they had Coca Cola as their official sponsors. Even though this stunt was seen as planned, there can be other instances when the marketing stint can be considered unintentional. As a leader in a company, I would consider marketing as a tactic to use as it would lead my products to be known thus result to profits. 
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